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E-mobility has an important role to play in the transition to a more sustainable
transportation system. However, uptake is still relatively slow in most
countries, also within organizations and their corporate fleets. Prevailing hard
barriers (limited availability of charging infrastructure or higher upfront
investment costs) alone do not fully explain the slow uptake. Consequently, a
new field of research emerged with a focus on social acceptance of e-mobility
as a prerequisite for a successful uptake. The aim of this research project was
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to investigate whether important acceptance-related soft barriers can be
revealed for Swiss organizations when faced with the question of electrifying
their corporate fleets and consequently whether addressing those barriers
with a behavioral intervention campaign focusing on personal experience
could increase social acceptance and the likelihood to adopt EVs in

organizations.
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Research Methodology: Online Survey + Field Experiment

Field Experiment with Behavioral Intervention Campaign
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Study 1, a quantitative online survey with Swiss fleet managers (n=30),
>N conducted with the aim to determine the preferences of corporate fleet
managers in the area of motivators for and barriers against adopting e-
mobility in corporate fleets.

Study 2 conducted a field experiment (n=10) to test whether the developed
behavioral intervention campaign (Wirtschaft unter Strom), which addresses
acceptance-related soft barriers identified in Study 1, can affect social
acceptance and the likelihood to adopt EVs in corporate fleets over time.

Results: Acceptance-related Soft Barriers matter — Personal Experience helps
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