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Energy literacy, environmental attitudes, and efficient vehicle ownership

This projects analyses the impact of energy literacy and environmental awareness on efficient vehicle
ownership. Policies targeting the adoption of fuel efficient vehicles play an important role in reducing
fuel consumption and CO, emissions. In order for these policies to be effective, consumers need to be
aware of the policies and have sufficient knowledge of vehicle related energy consumption. We find
that car-specific energy knowledge increases the probability of owning an energy efficient car by 50%
on average. Efficient vehicle ownership is also strongly influenced by the level of general energy liter-
acy. A high level of general energy literacy increases the chances of having an energy efficient car to
up to 28%. A high degree of environmental awareness and pro-environmental attitudes increases the
probability of efficient vehicle ownership by on average 0.5%.
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Marginal effect of knowing your car energy label: Marginal effect of having a pro-environmental attitude:

this effect increases with age and income group does not vary with age or income group

3 3 _ S 3 _

|
|
|
|

o~

Marginal effect
0.40 0.50
| | |
Marginal effect

0.40

| |
Marginal effect
0.10

| |
Marginal effect
0.10

| |

0.50
|
0.20
|
0.20
|

|

|
|

Oeeeesese———————@eee—————— )
umme—————————— @ e———————————e———)
| | | |

0 ?O
O.?O
0 IOO
O.T)O

18-25 26-35 36-49 >50 <3 <45 <6 <9 <12 >12 18-25 26-35 36-49 >50 <3 <45 <6 <9 <12 >12
Age group Income group (thousands of CHF monthly) Age group Income group (thousands of CHF monthly)

Contact
SCCER CREST - Work Package 2 - Task 2.1

Dr. Adan Leobardo Martinez Cruz
ETH Zurich, CEPE

mail madan@acap.ethz.ch
Bettina Hirl

Universita della Svizzera italiana

ccccccccccccccccc

onwversiTE UNTVERSITAT UNI (P WWW.SCCer- CrESt.C h

overnance an -HSG)
~7 ¢ i i
XX University T : .
/<IN of Basel aw ¥4 University of St.Gallen E’HZUFICh DE GENEVE LUZERN NEUCHATEL FEDERALE DE LAUSANNE



